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(References in parentheses refer to relevant sections of the ACCME "Standards for Commercial Support of Continuing Medical Education" and AAMC standards.)

1.  Overall Standard - The faculty program director is responsible for making sure that the     

     CME program is objective, balanced and non-promotional.  (1.1.)  This means that CME 

     programs should meet the same standards one would expect in professional publications or 

     scientific presentations.

      The CME Office is responsible for helping program directors meet ACCME requirements 

      and obtaining documentation of compliance.

2.  Program Content - Program directors shall be directly responsible for speaker selection, 

     topic(s), format and materials.  They should communicate with each presenter prior to the 

     presentation regarding the educational objective(s) of the program and the needs and interests 

     of the audience.  (1.1)

     The key to ensuring objectivity and scientific rigor in CME programs is the careful selection 

     of presenters.  Program directors should identify presenters who will provide a balanced and       unbiased view of preventive, diagnostic and therapeutic options and research findings. (1.1) 

3.  Publicity - All promotional materials, e.g., brochures, invitations, fliers, should be developed 

     in consultation with and approved by the CME Office prior to printing to ensure compliance 

     with national requirements.  

     Program directors are responsible for the dissemination of all information related to their 

    CME programs.    

4.  Commercialism - Program directors are responsible for ensuring that all presentations are 

     handled with scientific integrity and balance.

     Products should be referred to by their generic names.  However, if proprietary or 

     brand names are used, other products of the same type or class should be discussed. (5.2)

5.  Exhibits - must be in a separate area outside the conference room (4.2)

6.  Funding - For sponsored programs:  Funds from commercial sources must be in the form of 

     GRANTS made payable to an audited account within a hospital, foundation, department or 

     division of the medical school (3.13) to be used for educational purposes.

     For jointly sponsored programs:  these funds should go into an organizational account; proper 

     documentation must be provided to the CME Office.  (3.13)

     Exhibit fees should also be clearly identified as such on the written agreement.  The 

     agreement should also specify any other company activities authorized by the program 

     director and CME Office.  (3.4)

     No other funds from a commercial source may be paid to the organizer, faculty or others 

     involved in the CME program.  (3.9)

7.  CME as a Faculty Responsibility - Participation in CME activities is considered part of the 

     normal duties and responsibilities of all faculty members in the School of Medicine and 

     Biomedical Sciences.  Faculty members may not receive honoraria for participating in 

     programs organized by a department, center or division of UB or its affiliated hospitals.  

     However, they may receive honoraria for participating in program organized by another 

     organization, which is not affiliated with UB.

8.  Acknowledgements - Commercial support should be acknowledged in all promotional 

     materials (6.3), including invitations, posters, brochures, etc.

9.  Disclosure - audience's "Right to Know" – applies to all CME activities even if there is no 

     commercial support (6.1). The following information must be disclosed to learners: 

     name of the faculty member and the commercial entities with which he/she has relationships; 

     types of relationships, e.g., consultant; research support, compensation; common stock

     The absence of such relationships must also be disclosed (6.2) 

10.  Registration Fee Required - Monies from commercial sources can be used to reduce - but 

       not eliminate - CME registration fees.  Attendance at a CME program must be 

      "independent of commercial inducement" that might affect participants' objectivity.  

       (AAMC, pp.9 and 10)

        Participants are expected to pay a registration fee to lessen any sense of indebtedness to the 

        commercial supporters or to the program director's organization, which may benefit, as a 

        result of CME programming, e.g. through increased referrals.

        The program director (sponsor) may provide scholarships to students and trainees. 
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